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1. Introduction

TheCityofGoldCoast is in aperiodofgrowth. Positionedas “Australia’s fastest growing
economy”, GoldCoast has 2.5millionpeoplewithin an hour’s drive, and in 2032will be the1

co-host of theOlympicGames. Screenand tourismare twoof thecity’s nine highgrowth
sectors, bothofwhich haveexisting links to themusic sector,which has thepotential to
becomeagrowth sector in its own right.2

Reporting fromGoldmanSachs showed theglobalmusic industrygrew faster than
expected in 2023,with 15%year on year growth , and the livemusic sector in particular
grewby25% (6%greater thanestimated), and is predicted tocontinue to surpass
expectedgrowth in 2024,with continueddemand for live entertainment. Thesedata3

insightsdemonstrate the significant role that themusic sector plays economically on a
global scale,which filtersdown into local economies in cities, especially cities such as
GoldCoast,wheremusic is gaining traction as a strategic focus, in this case ledby theCity
and InvestGC. Furthermore, theeconomic impact assessment conductedbySound
Diplomacy reveals that the localmusic industry inGoldCoast is growingat a faster rate
than the rest of the local economy,with a year-on-year growthof 5.5%compared to the
rest of the local economy (3.57%year-on-year growth). However, there remains

3GoldmanSachs, “Music in theAir. FocusonMonetisation, EmergingMarkets andAI; UpdatingGlobalMusic
Industry Forecasts”, accessedOctober 15, 2024,
https://www.goldmansachs.com/pdfs/insights/pages/music-in-the-air--focus-on-monetisation,-emerging
-markets-and-ai--updating-global-music-industry-forecasts-f/music-redaction.pdf

2 InvestGoldCoast, “NineKeySectors”, accessedSeptember 23, 2024,
https://invest.goldcoast.qld.gov.au/why-gold-coast/our-sectors

1CityofGoldCoast, “GoldCoast EconomicOutlook”, accessedOctober 28, 2024,
https://www.goldcoast.qld.gov.au/Council/City-news/2024-Gold-Coast-Economic-Outlook
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considerablepotential for the sector toplay anevenmore significant role in thecity's
overall economic landscape.

Thewholemusic ecosystem inGoldCoast currently contributes$845.25million in total
output and$388.72million inGrossValueAdded (GVA), supporting3,706 local jobs,which
represents 1.1%of total local employment.When lookingat thewider geographical impact,
theGoldCoastmusic ecosystemadditionally creates 614 jobs and$83.82million inGVA in
QueenslandoutsideGoldCoast, and643 jobs and$104.19million inGVA in the rest of
Australia.

TheCity has invested$3.2million into themusic industry in recent years, startingwith the
MusicActionPlan in 2021which led to23musicmerchandiseprojects funded, thecreation
of a liveMusicDigital Toolkit, 110 artists beingmentored, and$3millionworthofprojects.4

With newmusic-relatedprojectsplanned in thecity, includinganarenaanda theatre for
musicals, now is the time topositionGoldCoast as acultivator of economicgrowth anda
destination for business andvisitors alikewithmusic at its core.Music canbe thedriver to
attract investment and support intentional strategicplanning for a future that recognises
the valueof this industry and its role in theeconomic, social andcultural fabric of thecity
and surrounding region.

SoundDiplomacypresents thefirst economic impact analysis of themusic industry inGold
Coast, providing thebaseline for futuremeasurements andacknowledgmentof the
currentpositionof the sectorwithin the local and regional economy. From there,wehave
utilised research, conversationswith leaders in internationalmusic cities, andour expertise
todemonstrate theopportunities for theCityofGoldCoast, lookingatother cities around
theworld, before settingout initial recommendednext steps.

Economic ImpactMethodology:
Theeconomic impact analysis is basedonofficial secondary sources and statistics,
complementedbyprimary researchconductedbySoundDiplomacy. It provides a reliable
measureof theeconomic importanceof themusic ecosystem inGoldCoastCity on three
scales: direct, indirect, and induced impact.

The results in this report correspondwithdata from2022and2023.

4CityofGoldCoast, “MusicActionPlanOutcomeReport 2022”, accessedOctober 16, 2024
https://www.goldcoast.qld.gov.au/files/sharedassets/public/v/1/pdfs/policies-plans-amp-strategies/music
-action-plan-outcome-report-2022.pdf
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Economic ImpactDimensions
ECONOMIC IMPACT DEFINITION

Direct Economic Impact Thedirect impact is theeconomic value andemploymentdirectly
generatedby theeconomic activity of themusic ecosystem.

Indirect Economic
Impact

The indirect economic impactmeasures the ripple effectson the
economy, focusingon value and jobcreation in sectors that form
part of themusic ecosystem's supply chain. It encapsulates the
demand-drivenbenefits for supporting industries, suchas
advertising, legal services, and foodandbeverage suppliers,
which are integral to themusic ecosystem'soperations.

InducedEconomic
Impact

Induced impact refers to theeconomiceffectsgeneratedwhen
theecosystem'sdirect and indirect employees spend their
wagesongoodsand services suchas food, transportation, and
entertainment in their daily lives. This spending stimulates further
economic activitywithin thebroader community.

Multiplier Effects

Multipliers quantify theoverall economic ripple effectsgeneratedbya specific
expenditureor activitywithin aneconomy. Theycapture thedirect, indirect, and induced
effectsof spending, providingameasureof howmuch total economic activity is
stimulated for every unit of initial expenditure.

There are two typesofmultipliers: Type I and Type II. Type Imultipliers capture thedirect
and indirect economic impacts,while Type IImultipliers also include the inducedeconomic
impacts. For this report, SoundDiplomacyexclusively refers to Type IImultipliers as
multipliers. Theycanbecalculated for eachof the variables considered in theeconomic
impact assessment (see followingparagraphs).

𝑇𝑜𝑡𝑎𝑙 𝑀𝑢𝑙𝑡𝑖𝑝𝑙𝑖𝑒𝑟 =  𝑇𝑜𝑡𝑎𝑙 𝐸𝑐𝑜𝑛𝑜𝑚𝑖𝑐 𝐼𝑚𝑝𝑎𝑐𝑡 (𝐷𝑖𝑟𝑒𝑐𝑡+𝐼𝑛𝑑𝑖𝑟𝑒𝑐𝑡+𝐼𝑛𝑑𝑢𝑐𝑒𝑑 𝐸𝑓𝑓𝑒𝑐𝑡𝑠)
𝐷𝑖𝑟𝑒𝑐𝑡 𝐸𝑓𝑓𝑒𝑐𝑡𝑠

The variables evaluatedaspart of theeconomic impact assessment include the
ecosystem’soutput, employment andGVA.Definitionsof eachmeasure areoutlined
below.
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Variables Evaluated in the Economic Impact
VARIABLE DEFINITION

Output
Theeconomic value is producedby the salesofgoodsand
services in theecosystem. For example, concert ticket sales,
broadcasting services, etc.

Gross value added (GVA)
Theoutputminus intermediate consumption (thecostsof all
inputs – foodandbeverage suppliers, legal services,
transportation, equipment, etc.).

Employment Thenumberof active jobsproducinggoodsand services in the
ecosystem.

Full-TimeEquivalent
Employment (FTE)

Full-TimeEquivalent (FTE) is a unit thatmeasures theworkloadof
anemployee in termsof a full-time schedule,with 1.0 FTE
representinga full-timeworker and valuesbelow 1.0 indicating
part-timecontributionsproportionally.

2.City ofGoldCoast - Economic ImpactAssessment

Exploring theEconomicsof aMusic Ecosystem
Aneconomic impact assessmentof themusic ecosystementails a comprehensive
evaluationof theeconomiceffectsgeneratedby themusic industry and its associated
actors andorganisationswithin a specific areaor region. Theprimaryobjective is to analyse
andquantify thediverseeconomiccontributions andconsequences associatedwith the
various facetsof themusic sector, includingmusic creation, production, distribution, live
performances, and relatedbusinesses. Byexamining factors suchasemployment levels
andgross value added linked to themusic ecosystem, this assessmentprovides valuable
insights into theeconomic significanceand impactof themusic ecosystem.Ultimately,
suchassessments assist policymakers, industry stakeholders, andcommunities to
understand themusic ecosystem’sbroader economic implications, facilitating informed
decision-making, strategicplanning, and investment initiatives to support its growth and
sustainability.

Key terminology is explained in theAppendix section.
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TheMusic Industry
Themusic industry is definedas thegroupof actors and industries that haveas theirmain
purposeeither/or thecreation, production, reproduction, promotion, distribution, and
commercialisationofgoods, services, andactivities related toall aspectsofmusic in a
particular place.

Music Industry Economic ImpactKeyFindings
● Economic Impact: Themusic ecosystem inGoldCoast contributes$845.25million

in total output and$388.72million inGrossValueAdded (GVA), supporting3,706
local jobs,which represents 1.1%of total local employment.5

● Multiplier Effects: For every$1 ofGVAgeneratedby themusic ecosystem, an6

additional $1.22 is created through indirect and inducedeffects (GVAmultiplier of
2.22). The jobmultiplier is 2.09, indicating significant spillover effects.

● DirectContribution: Thedirect impactof themusic ecosystem includes$376.09
million in output, $175.1million inGVA, and 1,770 jobs (0.53%of the localworkforce).
Workers in themusic ecosystem inGoldCoastgenerate aGVA to the local economy
of$98,873annually, below the$110,486average in theGoldCoast economy.

● Impact ofGoldCoast’sMusic on theRegion: Themusic ecosystemadditionally
creates 614 jobs and$83.82million inGVA inQueenslandoutsideGoldCoast, 643
jobs, and$104.19million inGVA in the rest of Australia.

● Trends: Themusic ecosystememploymentgrowth rateover the last ten years is
1.01%,which is below thecity averageof 3.22%; however, the value addedgrowth
rateof 5.5%exceeds thecity’s growth rateof 3.57%.

● SectorComparison: Themusic ecosystem's employment surpassesother cultural
sectors likePublishing, andHeritageActivitiesbut remains smaller thanmore
prominent industries like Finance, andAccommodation.

● Sales andExports: Themusic ecosystem reliesmoreonexternalmarkets than the
overall economy inGoldCoastCity,with exports accounting for 28.4%of revenue,
notably higher than the 18.8%across all industries.

● Turnover Size: Themajority (60.7%)ofmusic-relatedbusinesses have turnovers
under $200k, indicatingaprevalenceof small enterprises in the sector.

● Employment Size: Themusic ecosystemhasahigher proportionof non-employing
businesses (61.2%) than thebroader economy (59.3%), but also a relatively stronger
presenceof larger SMEs (20-199employees).

6Please refer to the "Economic ImpactMethodology" section in the Introduction for adefinitionof the
multiplier effects.

5For further clarificationon variables anddimensionsof theeconomic impact assessmentplease refer to
section “Economic ImpactMethodology” in the Introduction.
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● Demographics: Themusic sector attracts a youngerworkforce,with a significant
presenceof employees aged 15-24years, andhas a slight femalemajority (53.0%).

● Educational Attainment: Compared to theoverall economy, themusic ecosystem
hasahigher proportionofworkerswith aBachelor’s degreeor Advanced
Diploma/Diplomabut fewerwithpostgraduatequalifications.

● WorkingHours: Themusic sector showsmore significant variability in employment,
with a higher percentageof employees notworkingany hoursduring the reference
weekofdata collection, reflecting thegig-basednatureof the industry.

2.1 Total Economic Impact
Table 1 summarises the total economic impact (direct, indirect, and induced) of themusic
ecosystem inGoldCoast for 2022/23. Overall, themusic ecosystemcreates and7

supports 3,706 local jobs (1.1%of the local employment), a total output of $845.25
million, anda totalGVAof $388.72million.

The totalGVAmultiplier equals 2.22, whichmeans that for every$1 ofGVAgeneratedby
themusic ecosystem, an additional $1.22 is generated through indirect and induced
effects. The jobmultiplierof themusic ecosystem inGoldCoastCity equals2.09.8

Table 1: Direct, Indirect, and InducedEffectsof theMusic Ecosystem*

Output
(inmillion)

GVA
(inmillion) Jobs

Direct 376.09 175.10 1,770

Indirect 229.96 98.05 859

Induced 239.20 115.57 1,077

TOTAL $845.25 $388.72 3,706

Sources:National Instituteof Economic and Industry Research (NIEIR); SoundDiplomacy. *Numbersmaynot
addupdue to rounding.

When lookingat thewider geographical impact,the localmusic ecosystemadditionally
generates 614 total jobs and$83.82millionof totalGVA inQueenslandoutsideofGold

8 Please refer to the "Economic ImpactMethodology" section in the Introduction for adefinitionof the
multiplier effects.

7For further clarificationon variables anddimensionsof theeconomic impact assessmentplease refer to
section “Economic ImpactMethodology” in the Introduction.
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CoastCity, andanother $104.19millionofGVAand643 jobs inAustralia outsideof
Queensland.

Table 2: Economic Impacts forGoldCoastCity,QueenslandandAustralia*

Total Impacts Output
(inmillion)

GVA
(inmillion) Jobs

GoldCoast
City 845.25 388.72 3,706

Queensland 188.69 83.82 614

Australia 221.66 104.19 643

TOTAL $1,255.62 $576.72 4,963

Sources:National Instituteof Economic and Industry Research (NIEIR); SoundDiplomacy; *Numbersmaynot
addupdue to rounding

2.2Direct Impact
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Figure 1.Music Ecosystemvaluechain

Thedirect impact reflects theeconomic valuecreateddirectly by theactivitiesof the
music ecosystem. In thecity ofGoldCoast, this impact equates to anoutput of $376.09
million, aGVAof$175.1million, and 1,770 jobs.

The 1,770 jobsequal0.53%of the localworkforceandareequal to 1,460 full-time
equivalent (FTE) jobs.Onaverage, aGoldCoastmusic ecosystemworker generates a
GVA to the local economyof$98,873 annually, below the$110,486 average inGold
Coast’s economy. Themusic industry contributes0.47%of theGVAgenerated locally.9

9Source:National Economics (NIEIR) -Modelled series,
https://economy.id.com.au/gold-coast/worker-productivity-by-industry.
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Figure2. Jobsper ValueChain Link in theMusic Ecosystem10

Sources: economy.id: Employment (total) by industry; SoundDiplomacy.

Most jobs in the localmusic ecosystemare located in thecreation valuechain linkwith 892,
followedbyexhibitionwith 364 jobs anddistributionwith 350 jobs.While there are 154 jobs
located in theproduction valuechain linkonly 10 jobs are located in transversal activities.
Theseactivities includemusicmanagersor PRs, amongothers. Thesefindings suggest a
local focusonartists,whichcanbeunderscoredby thefindings in chapter 2.4 Location
Quotients,while the lownumberof jobs in transversal services suggests agap in the local
ecosystem.

10Please refer toAppendixC for adetaileddisaggregationof themusic ecosystem into the valuechain links.
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2.2.1GVAandNumberof Jobs since2012/13

Figure3.MusicGVAandNumberof Jobs since2012/13GoldCoast

Sources: economy.id: Employment (total) by industry,GVAby industry sector; SoundDiplomacy.

Between2012/13 and2022/23, the numberof jobs in themusic ecosystem inGoldCoast
fluctuated. Starting at 1,653 jobs in 2012/13, the sector sawan increase to2,042 jobs in
2014/15 (its peakduring this 10-year period),markingagrowthof 23.5%.Due to theeffects
of theCOVID-19pandemic, jobsdecreasedby22.3%by2019/20 (to 1,587). Apartial
recoveryoccurred in the following years, reaching 1,770 jobsby2022/23, reflectinga3.3%
growth since theprevious year anda 14.4% increase from the low in 2019/20. The annual
growth rate in jobs is 1.01%,which is below the rate inGoldCoastCity (3.22%)or
Australia as awhole (1.95%). It also lagsbehind theannual growth rateof theGoldCoast11

11 Source:National Economics (NIEIR) -Modelled series,
https://economy.id.com.au/gold-coast/employment-by-industry.
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Sport sector,whichexhibits a 5.2% annual growth rate and theGoldCoast Screen sector,12

whoseannual growth rateequals 5.7% .13

GVA in themusic ecosystemshowedageneral upward trenddespite volatility. From$111.77
million in 2012/13, it grewsteadily to$156.90millionby2015/16, representinga40.4%
increase. After adecline to$110.49million in 2019/20 (a 29.6%decrease from thepeak in
2015/16),GVA reboundedsignificantly, reaching$175.04million in 2022/23, 26.7%above
the year before, a 58.4% increase from2019/20and thehighest value in thedecade. This
translates to an average annual growth rate inGVAof 5.5%,which exceeds the average
annual growth rate inGoldCoastCity (3.57%) andAustralia (2.56%).14

14 Source:National Economics (NIEIR) -Modelled series,
https://economy.id.com.au/gold-coast/value-add-by-industry.

13Source:GoldCoast EconomicDevelopment, “GoldCoast ScreenSector EconomicReport”,
accessed25thNovember, 2024,
https://www.goldcoast.qld.gov.au/files/sharedassets/public/v/2/pdfs/brochures-amp-factshee
ts/gold-coast-screen-sector-report.pdf.

12Source:GoldCoast EconomicDevelopment, “GoldCoast Sport Sector EconomicReport”,
accessed25thNovember, 2024,
https://www.goldcoast.qld.gov.au/files/sharedassets/public/v/1/pdfs/brochures-amp-factsheet
s/gold-coast-sport-sector-report.pdf.
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2.2.2Direct EmploymentComparisons

Figure4.Direct Employmentby Industry,GoldCoastCity 2022/2023

Source: economy.id: Employment (total) by industry, SoundDiplomacyResearch

*Industriespartially include jobspertaining to themusic ecosystem

Themusic ecosystem inGoldCoast supports 1,770 jobs, 0.53%of the local employment.
This figure ishigher thanemployment in someother cultural andcreative industries, such
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asPublishing (358 jobs) orHeritageActivities (592 jobs),and is just short of thenumberof
jobs inGamblingActivities (1,931 jobs).

While themusic ecosystemprovidesmany jobs, it is dwarfedby larger sectors suchas
Finance (2,522 jobs) or Accommodation (5,318 jobs). The largest employment sectors
includeOther Store-BasedRetailing andFoodandBeverageServices,with 20,248and
23,680 jobs respectively. These industriesprovidea significantly larger shareof
employment, reflecting their broader economic roles in thecity.

2.2.3 Local Sales andExports

Figure5. Local Sales andExports in theMusic EcosystemandAll Industries (GoldCoast)

Sources: economy.id; SoundDiplomacy

Local sales dominateboth in theoverall economyand themusic ecosystembut are15

relatively less significant in themusic ecosystem, accounting for 71.6%of total sales

15 Local sales includes thegrosseconomicoutput (sales)which arepurchasedby local consumers, businesses and
government. Local sales is equal to total outputminus total exports. (Source:
https://economy.id.com.au/gold-coast/topic-notes?#local-sales-by-industry)
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($269.2million), compared to81.2%across all industries. This suggests that themusic
sector reliesmoreonexternalmarkets than thebroader economy.

Table 3:Music Industry Local Sales andExports

Local Sales Total Exports

Music
Ecosystem 269.2

106.8

Domestic Exports International Exports

90.7 16.1

Sources:National Instituteof Economic and Industry Research (NIEIR); SoundDiplomacy.Numbersmaynot
addupdue to rounding.

Total exports forma larger portionof themusic ecosystem's revenue (28.4%) compared to
all industries (18.8%).Notably, domestic exports are a significant contributor, representing
24.1%of themusic ecosystem's revenue ($90.7million),muchhigher than the 14.0%
observedacross all industries. In contrast, international exports are relatively comparable,
makingup4.3%of themusic ecosystem ($16.1million) versus4.9%for all industries. This
indicates a robust relianceondomesticmarketswith a notableexport presence,
particularlywithin Australia.
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2.2.4 Turnover SizeRanges

Figure 6. Turnover SizeRanges in theMusic Ecosystem (GoldCoast) andOverall Industry
(Queensland)

Sources: ABSBusinessesbyMainStateby IndustryClassby Turnover SizeRanges, June2023; SoundDiplomacy

Thedata highlights thedistributionofbusinesseswithinGoldCoast’smusic ecosystem
across various turnover size ranges andcompares it to thedistribution across all industries
inQueensland.

● Smaller Enterprises (Less than$200k): Themajority ofbusinesses (60.7%) in the
music ecosystem fall within the lower turnover ranges,with an annual turnover of
less than$200k. This is slightly higher than the57.1%observedacross all industries
inQueensland, indicatinga larger proportionof smaller enterpriseswithin themusic
sector.

● MediumEnterprises ($200k to less than$5m): Around36.5%ofmusicbusinesses
fall within the$200k to$5mturnover range, closely aligningwith the39.9%for all
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industries. This suggests that themusic ecosystemhasacomparable
representationofmedium-sizedenterprises relative to thebroader economy.

● Larger Enterprises ($5mormore): Thedata shows that only 2.9%ofmusic-related
businesses report turnovers exceeding$5m, slightly lower than the3.0%observed
across all industries. This indicates amarginally lowerpresenceof largeenterprises
within themusic ecosystem.

2.2.5 EmploymentSizeRanges

Figure 7. EmploymentSizeRanges in theMusic Ecosystem (GoldCoast) andOverall
Industry (Queensland)

Sources: ABSBusinessesbyMainStateby IndustryClassbyEmploymentSizeRanges, June2023;
SoundDiplomacy

Thedataoutlines thedistributionofbusinesseswithin themusic ecosystem inGoldCoast
according toemployment size ranges, andcompares itwith thedistribution across all
other industries inQueensland.
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● Non-EmployingBusinesses: Asignificantproportionofbusinesseswithin the16

music ecosystemare non-employing, accounting for 61.2%of the total. This is
slightly higher than the59.3%seenacross all industries inQueensland. This
indicates that themusic sector has a slightly higher proportionof soleproprietorsor
businesseswithout employees than thebroader economy.

● Small Enterprises (1-4Employees): 25.4%ofbusinessesemploybetween 1 and4
peoplewithin themusic ecosystem. This ismarginally lower than for all other
industries; 28.5%. This suggests thatwhile small enterprises are typical in themusic
sector, their prevalence is slightly less compared to thegeneral business landscape.

● MediumEnterprises (5-19 Employees): 8.9%ofbusinesses in themusic ecosystem
fall within the5-19employee range, slightly lower than the9.6%observedacross all
industries. This indicates a similar but slightly reducedpresenceofmedium-sized
businesseswithin themusic sector.

● Larger Enterprises (20-199 Employees): Themusic ecosystemshowsahigher
proportionofbusinesseswith 20-199employees at 4.3%, compared to2.5%
across all other industries. This suggests a relatively stronger representationof
larger SMEs (Small andMediumEnterprises) in themusic sector compared to the
broader economy.

● Very Large Enterprises (200+Employees):Only0.2%ofbusinesses in themusic
ecosystemhaveover 200employees,which alignswith theproportion seenacross
all industries.

16 TheAustralianBureauofStatistics (ABS) defines non-employingbusinesses as soleproprietorships and
partnershipswithout employees. Source:
https://www.aph.gov.au/About_Parliament/Parliamentary_Departments/Parliamentary_Library/pubs/rp/rp15
16/Quick_Guides/Data#:~:text=The%20Australian%20Bureau%20of%20Statistics,proprietorships%20and
%20partnerships%20without%20employees).
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2.2.6GenderDistribution

Figure8.GenderDistribution in theMusic Ecosystem (GoldCoast) andOverall Industries
(GoldCoast)

Sources: ABS2021CensusofPopulation andHousing, Industry of EmploymentbySex; Sound
Diplomacy.

Thegenderdistribution showsa slight femalemajority,with 53.0%ofworkersbeing
female, compared to51.5%across all other industries.Maleworkers comprise47.0%of
themusicworkforce, 1.5% less thanobserved in thebroader economy.
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2.2.7 Educational Attainment

Figure 9. Educational Attainments in theMusic Ecosystem (GoldCoast) andOverall
Industries (GoldCoast)

Sources: ABS2021CensusofPopulation andHousing,HighestNon-SchoolQualification: Level of
Educationby Industry of EmploymentbySex; SoundDiplomacy.

Theeducational attainmentdata for theGoldCoast'smusic ecosystem reveals both
notable similarities anddifferencescompared toall other industries. A higher proportionof
individuals in themusic sector hold aBachelor’s degreeas thehighest non-school
qualification (29.9%) compared to thebroader economy (27.8%), indicatinga slightly
greater emphasis on this level of educationwithin themusic industry. Similarly, the
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percentageof individualswithAdvancedDiplomasandDiplomas is higher in themusic
ecosystem (22.0%) than in all other industries (19.3%).

However, themusic ecosystemhasa lowerproportionof individualswithPostgraduate
degrees (6.0%vs. 8.7%) andGraduateDiplomas/Certificates (2.1%vs. 3.7%), suggesting
that higher postgraduateeducation levels are lessprevalent in this sector. Thedistribution
of individualswithCertificate level qualifications is nearly identical between the twogroups
(36.8% inmusic vs. 37.1% in all industries). Finally, thepercentageof inadequately
describedor unstatededucational levels is slightly lower in themusic ecosystem (3.1%)
compared toall industries (3.5%), indicatingmarginally clearer reporting in themusic
sector.
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2.2.8WeeklyHoursWorked

Figure 10.HoursworkedbyemployedPersons in theMusic Ecosystem (GoldCoast) and
Overall Industries (GoldCoast)

Sources: ABS2021CensusofPopulation andHousing, Industry of EmploymentbyHoursworkedby
sex; SoundDiplomacy.

*Comprisesemployedpersonswhodid notwork any hoursduring theweekprior toCensusNight.

When lookingat thenumberof hoursworked, a significantdifference is seen in the
proportionof employeeswhodid notwork any hoursduring theweekbeforeCensus
Night,with 21.5% in themusic ecosystemcompared to8.4%across all industries. This
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suggestsmore significant variability in employmentwithin themusic sector, likely due to its
gig-basednature. It is important to note that the results of theCensusmaybe impactedby
the timeof year it is taken (August) and therefore the seasonal patternsof themusic
workforcemayhaveplayeda role in fewerpeopleworkingat that time.

There arecomparablepart-timework (1-19 hours) employment levels in themusic
ecosystem (14.3%) andall other industries (15.0%).However, for thoseworking20-29and
30-34hoursperweek, themusic sector shows lowerproportions (11.2%and6.6%) thanall
industries (12.4%and8.6%), suggesting less commonality ofpart-timework in this range.

Full-timework (35-39hours) is lessprevalent in themusic ecosystem (17.0%) thanacross
all other industries (20.3%), reflecting the sector’s inclination towardsflexibleor
non-traditionalwork arrangements. This trendcontinues in the40-44hour range,where
14.1%ofmusicworkers sit compared to 17.9% in all industries.While themusic sector also
hasemployeesworking longer hours (45hours andover), theseproportions aregenerally
lower than in thebroader economy. This variability highlightsworkers’ precariousworking
conditions in themusic industry,making themmore vulnerable tochanges in the local
economy.
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2.2.9AgeOfEmployedPersons

Figure 11. Ageof employedPersons in theMusic Ecosystem (GoldCoast) andOverall
Industries (GoldCoast)

Sources: ABS2021CensusofPopulation andHousing, Industry of EmploymentbyHoursworkedby
sex; SoundDiplomacy.

Younger agegroups,mainly thoseaged 15-24, aremoreprevalent in themusic ecosystem.
Employees aged 15-19 yearsmakeup7.5%of themusicworkforcecompared to5.9% in all
industries. Similarly, thoseaged20-24 represent 13.6% in themusic sector, significantly
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higher than the9.2%seenacross all industries. This indicates that themusic industry
attracts a youngerworkforce, likely due toentry-level opportunities and theappeal of
creative careers.

The largest agegroupwithin themusic ecosystem is 25-34years, comprising23.0%of the
workforce, slightly higher than the21.4%seen in all industries. However, fromage35
onwards, there is a noticeable shift. Theproportionof employees aged35-54years in the
music ecosystem (39.1%) is lower than in all industries (43.2%). This suggests thatwhile the
music sector is still significant amongmid-career professionals, itmight not retain themas
effectively asother industriesor could reflect acareer transitionoutof the sector as
individuals age.

Older agegroups, particularly thoseaged55andabove, are underrepresented in the
music ecosystem. Thepercentageofworkers aged55-64years in themusic industry is
12.8%, compared to 15.1%across all industries, and this trendcontinueswith even lower
representation in the65-74agebracket (3.4% inmusic, compared to4.6% in all industries).
This pattern suggests that themusic industrymayoffer feweropportunities for older
workersor involvemoreearly retirementor career changes.

2.3 Total Impacts of theMusic Industry toAll Industries,
Per Industry
The following tables show the total jobs and the totalGVA createdandsupported in all17

industriesby themusic industry per industry sector ona 1-digit ANZSIC level. Tables4and
5, therefore include thedirect, indirect, and inducedeffectsof themusic ecosystem.Since
themusic ecosystem, to a largeextent, consists ofbusinesses from the “InformationMedia
and Telecommunications” sector (throughRadiobroadcastingandSoundRecording
Activities) and the “Arts andRecreationServices” sector (throughCreative andPerforming
Arts Activities), those sectors experience thehighest total effectsdue to theextent of the
direct economiceffectsof themusic ecosystem.Other industries' jobcreation andGVA
are affectedeither becauseof indirect effects as suppliers of themusic ecosystemor
becauseof inducedeffectsdue toconsumptioneffectsofdirect and indirectworkersof
themusic ecosystem.Particularly theRetail Trade, Accommodation andFoodServices
sectors are affectedby theactivities from the localmusic industry.

17 Total jobs and totalGVA includedirect, indirect and inducedeffects.
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Table4: Total Jobs impactper Industry Sector
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Sector (1-digit ANZSIC)
Jobs created in
GoldCoastCity

Jobs created
outsideofGold
CoastCity by the
GoldCoastmusic

industry

Jobs created for
GoldCoastCity

Residents

Agriculture, Forestry andFishing 6.6 45.4 4.9

Mining 1.3 9.3 1

Manufacturing 99.9 80.6 78.3

Electricity,Gas,Water andWaste
Services

19.9 25.3 14.6

Construction 70.2 34.5 56.3

Wholesale Trade 56.1 49.1 44.9

Retail Trade 244.5 125 221.5

Accommodation andFood
Services

204.9 118 187.1

Transport, Postal and
Warehousing

57 89.5 48.9

InformationMedia and
Telecommunications

702.7 61.3 579.2

Financial and InsuranceServices 57.9 88 53.3

Rental, Hiring andReal Estate
Services

54.1 21.3 49.1

Professional, Scientific and
Technical Services

197.2 158.3 176.9

Administrative andSupport
Services

95.4 51.4 84.4

PublicAdministration andSafety 39.8 48.6 34.4

Education and Training 129 46.5 114.7

HealthCare andSocial Assistance 166.5 85 146.7

Arts andRecreationServices 1,382.3 61 1,280.9



Sources:National Instituteof Economic and Industry Research (NIEIR); SoundDiplomacy.Numbersmaynot
addupdue to rounding.

Themusic ecosystemcreateda total of 3,706 jobs for theeconomyofGoldCoastCity and
anadditional 1,256 jobsoutside.Of the3,706 local jobs, 3,286workers areGoldCoast
residents.

Table5: TotalGVA impactof themusic industry in all the industriesper Industry Sector

Sector (1-digit ANZSIC)
GVA$m inGold
CoastCity

GVA$mto the
Australian economy

Agriculture, Forestry andFishing 1.14 10.56

Mining 1.83 9.27

Manufacturing 11.85 23.24

Electricity,Gas,Water andWasteServices 5.21 12.22

Construction 5.99 10.07

Wholesale Trade 12.27 23.67

Retail Trade 18.51 28.13

Accommodation andFoodServices 12.58 19.87

Transport, Postal andWarehousing 7.46 21.63

InformationMedia and Telecommunications 93.32 107.34

Financial and InsuranceServices 17.04 45.12

Rental, Hiring andReal Estate Services 15.24 21.54

Professional, Scientific and Technical
Services

24.53 47.33

Administrative andSupport Services 15.89 26.05

PublicAdministration andSafety 4.18 9.91

Education and Training 7.97 11.61
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Other Services 120.9 58.6 108.9

Total industries 3,706 1,256 3,286



HealthCare andSocial Assistance 13.2 20.42

Arts andRecreationServices 111.72 115.48

Other Services 8.77 13.24

Total industries 388.72 576.64

Sources:National Instituteof Economic and Industry Research (NIEIR); SoundDiplomacy.Numbersmaynot
addupdue to rounding.

Outsideof the totalGVAof$388.72million toGoldCoastCity’s economy, themusic
ecosystemgenerates another $187.92milliondomestically of a totalGVA toAustralia’s
economyof$576.64million.

2.4 LocationQuotients
LocationQuotients (LQs) are ameasure used in economic analysis tocompare the
concentrationof aparticular industry, sector, or activity in a specific region toamore
extensive referencearea, suchas acountry or state . An LQ is calculatedbydividing the18

local shareof aparticular industry’s employmentor economic activity by thenational or
regional shareof the same industry.

Higher LQs (>1) often indicate that the local economyhas a strongpresenceor
specialisation in that industry,whichmightbecritical for regional employment and
economic activity.Conversely, lower LQs (<1) suggest that the industryplays a smaller role
in the local economy than the larger referencearea. Formoredetails, please refer to
AppendixD.

Table 6: LocationQuotientsGVAand Jobsper Industry Sector

Sector (1-digit ANZSIC) LQGVA LQ Jobs

Agriculture, Forestry andFishing 0.21 0.20

Mining 0.17 0.14

Manufacturing 1.26 1.00

Electricity,Gas,Water and
WasteServices 0.68 0.59

Construction 1.52 1.54

18For further informationon LocationQuotients, refer toAppendixD.
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Wholesale Trade 1.06 0.84

Retail Trade 1.55 1.17

Accommodation andFood
Services 1.75 1.24

Transport, Postal and
Warehousing 0.73 0.64

InformationMedia and
Telecommunications

1.47 1.37

MotionPicture andSound
RecordingActivities19

4.64 3.03

Financial and InsuranceServices 1.10 0.87

Rental, Hiring andReal Estate
Services

1.92 1.45

Professional, Scientific and
Technical Services

1.15 0.95

Administrative andSupport
Services

1.46 1.21

PublicAdministration andSafety 0.59 0.53

Education and Training 1.28 1.00

HealthCare andSocial
Assistance

1.24 0.96

Arts andRecreationServices 2.57 1.70

HeritageActivities 0.95 0.70

Creative andPerformingArts
Activities

2.05 1.17

Sports andRecreationActivities 2.81 1.96

GamblingActivities 2.92 2.37

Other Services 1.20 0.98

Sources: economy.id

19Unfortunately thedata is not available todistinguish further between theMotionPictureActivities and the
SoundRecordingActivities. Alsoplease refer to footnotebelow.

SOUND DIPLOMACY HOLDINGS LTD London•Berlin •Barcelona •Delaware •Halifax
info@sounddiplomacy.comwww.sounddiplomacy.com

27



Thedata shows that the "Creative andPerformingArts Activities" sector inGoldCoast has
high LQsof 2.05 forGVAand 1.17 for jobs, indicatinga solid concentrationcompared to the
national average. The "MotionPicture andSoundRecordingActivities" sector haseven
higher LQs,with 4.64 forGVAand3.03 for jobs, highlightinganexceptionally strong
specialisation in this industry.20

Whenplaced in thebroader context of "Arts andRecreationServices",which also has high
LQsof 2.57 forGVAand 1.7 for jobs, it's clear that theGoldCoast has a significant
concentrationof creative industries, especially in filmandsound recording. Additionally,
the highest LQsoverall areobserved in "GamblingActivities" (2.92 forGVAand2.37 for
Jobs) and "Sports andRecreationActivities" (2.81 forGVAand 1.96 for Jobs),which further
emphasises the region's specialisedeconomy in leisure andentertainment sectors.

3. StrategicOpportunities
Investing inmusic, bypublic andprivateentities, leads tomultiplebenefits for cities and
their surroundingareas. SoundDiplomacy’s economic impact analysis hasdemonstrated
GoldCoast has a very strongcreative sector,which alongside theprevalenceof close
sectors suchasother entertainment andhospitality, place thecity in the right position to
developacollaborative andunifiedapproach togrowingQueensland’smusic economyas
oneof themajor players in the state alongsideBrisbane. Furthermore, thecity’s uniqueand
well knownsoundandmusic sceneare in the right position to standout in front ofother
knownmusic andcultural scenes regionally andnationally.Withplans for a newarenawell
underway, andevidenceofgrowth indemand for Australian arena tours and ticket
purchases that areexpected to surpassexisting numbers in 2025according to IQ
Magazine’s 2024ArenaGuide, GoldCoast has anopportunity toposition itself as a21

significantplayer in theAustralian livemusicmarket. Understanding the valueof the sector
is key to supportinganddevelopingall opportunities themusic ecosystemcanprovide the
city to foster growth and sustainabledevelopment socially, economically andculturally.

The themesbelowexplore someof theways inwhichother citiesbasednearmajormusic
hubsworkwith and for eachother. Theseexampleswere selectedbasedon their
similaritieswithGoldCoast in termsof size, population, andproximity to amajormusic city
(suchasBrisbane in thecaseofGoldCoast); for beingpart of amusic network supporting
regional development; and/or for having infrastructure that hasbeendeveloped in recent

21 IQMagazine, “Global ArenaGuide2024”(2024)

20 In interpreting the LocationQuotient (LQ) for the "MotionPicture andSoundRecordingActivities," it's
important to recognize that these twosectors are aggregatedandcannotbe separated in the availabledata.
The LQvaluesmay therefore reflect the strongpresenceof theMotionPicture industry on theGoldCoast, as
evidencedby itswell-documentedcontribution to the local economy (GoldCoast Screen Industry Report,
2023). This likely inflates the joint LQ,particularly given the region's reputation as a hub for filmproduction,
whichmayovershadow the relative contributionofSoundRecordingactivities.
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years in response tonewstrategic focuswithin a citywhich reflectsGoldCoast’s plans for
a newarena. They illustrate the valueof investing in themusic sector.

Music Tourism

Alreadyagrowth sector for InvestGoldCoast, tourismplays amajor role in a city’smusic
industry, and vice versa. In 2023, $7.8billionwasgenerated in visitor expenditure and 12.2
million visitors travelled to thecity. InMay2024,GoldCoastwitnessedan influxof22

30,000 interstate, intrastate and international visitors, a $50millionboost to the local
economy, and theengagementofover 200 local businesses tohelpplan anddeliver the
Out 2 Lunchone-daymusic festival onCoolangattaBeach, showing the impact that live23

music has –andcancontinue tohave– in thecitywith theconsideredplanning.

As theglobalmusic industry continues to recover andgrowpost-pandemic,music tourism
can represent a significantopportunity to revitalize the tourismsector. In addition to
enhancing local economicgrowth,music tourismpromotes andpreserves the localmusic
sceneandheritage, andemphasizesmusic as acritical element toboth society and
economy. Theeconomicgrowthgeneratedby tourismand/ormusic tourismcanalsobe24

strategically reinvested in themusic industry. This canbeachievedbyallocatingaportion
of the revenue from tourism taxes suchas thehotel tax to supportmusic initiatives, as
exemplified in cities suchasSanFranciscoorAustin. Havingaportionof hotel occupancy
taxescontributing to localmusic entities is awayof ensuring that themusic industry is
rewarded for attracting visitors to thecity.25

Data aboutmusic tourism inManchester and in theNorthWestof England illustrates the
impact thatmusic tourismcanhaveona local economy. The total economic impactof
GreaterManchester’smusic ecosystembetween2019-2020was£469million inGVAand

25SanFranciscoArtCommission, "NewArts Impact Endowment", accessedNovember 26, 2024,
https://www.sfartscommission.org/our-role-impact/press-room/press-release/new-arts-impact-endowme
nt and
Cityof Austin, “What is theCity of Austin’sHotelOccupancy Tax rate?” accessedNovember 26, 2024,
https://www.austintexas.gov/faq/what-city-austins-hotel-occupancy-tax-rate#:~:text=The%20city%20of
%20Austin%

24Nina Frazier, RecordingAcademy, “TheAmericanMusic TourismAct: Promoting theMusic Economy”,
accessedNovember 26, 2024,
https://www.recordingacademy.com/advocacy/news/american-music-tourism-act

23 TEG , “TEGLive’s ‘Out 2 Lunch’ Festival DeliversMassive$50mBoost toGoldCoast Economy”, accessed
November 22, 2024,
https://www.teg.com.au/teg-lives-out-2-lunch-festival-delivers-massive-50m-boost-to-gold-coast-econ
omy/

22ExperienceGoldCoast, “NewFiguresSignalGrowth inGoldCoast Visitor Economy”, accessedNovember
27, 2024,
https://corporate.experiencegoldcoast.com/about-us/news/new-figures-signal-growth-in-gold-coast-visi
tor-economy
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11,270FTE jobs, including£63million inGVAand 1,340FTEs frommusic tourism. During26

that sameperiod, thecity attracted704,000music tourists thanks to its rich anddiverse
music sceneandnightlife. Manchester is basednear 3 significant livemusic hubs27

(Liverpool, LeedsandSheffield). Feedback fromBrighter Sound -a localmusic
organisation undertaking local and internationalwork to support youngandemerging
artists andprofessionals - stated that visitors extend their stays to travel to several places
andvenues acrossdifferent locations in the region after their trip toManchester,making
useof theproximity andefficient transport options toexploreother citieswith an interest in
music as thedriving force.

In theUS,Memphis, Nashville andNewOrleans arepart of theAmericanaMusic Triangle.
They havedeveloped joint packages toencouragemovementbetween thecities,
celebrating sharedmusic heritagewhilst alsopromotingand showcasinguniqueaspects
of themusic scenes in each locationonce tourists havearrived. This network also
represents anopportunity to harness the35million touristswhocome to the region
seeking themusic heritagebyguiding them to specificmusic attractions. Similarly, the28

Mississippi Blues Trail is built around sharedheritage, encouraging touristmobility and joint
promotionofmultiple areas in theStateofMississippiwithmusic as thedriving force. The
Mississippi Blues Trail provides a narrative theparticipatingcommunities canuse indefining
andbranding themselves,whilepromoting local artists and facilitating the riseof funds for
themusic sector. Additionally, the trail promotes all theparticipatingcities and29

encouragesmovementbetween them.Memphis Travel, thecity’s TourismBoard, note that
visitation toother competitivemusic cities (namelyNashville) has showna significant
increase in touristswanting to visitMemphis in the future, even if notduring the same trip.

In eachof these locations, regional cultural branding, and identity preservation, promotion
anddevelopment are all part of partnershipworkingamongstorganisations and tourism
associations so that eachcitybenefits fromvisitor numbers.Much likeGoldCoast, these
cities recognized the significanceofplacemakingandplanning froma regional
opportunity standpoint. Music tourismbrandingandstrategies havehelpedembed

29ScottBaretta, University ofMississippi, “theBlues andBeyond”, accessedNovember 26, 2024,
https://changeagents.olemiss.edu/the-blues-and-beyond/#:~:text=%E2%80%9CThe%20Mississippi%20
Blues%20Trail%20has%20aided%20a,some%20of%20Mississippi%27s%20most%20economically%20d
epressed%20areas

28KevinWalters, “AmericanaMusic Triangle tomaphomeof rootsmusic”, accessedNovember 26, 2024,
https://www.usatoday.com/story/life/music/2013/05/07/americana-roots-music-trail/2143001/

27ManchesterCityCouncil, “New report shows the valueofManchester'sMusic Economy to thecity”, accessed
November 27, 2024,
https://www.manchester.gov.uk/news/article/9032/new_report_shows_the_value_of_manchesters_music
_economy_to_the_city

26ManchesterMusicCity, “ManchesterMusic EconomyReport”, accessedNovember 26, 2024,
https://manchestermusiccity.com/industry/manchester-music-economy-report-2022/#:~:text=Commissio
ned%20by%20Manchester%20City%20Council,11%2C270%20FTE%20jobs%20(FTEs).
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partnerships in the fabric of the local ecosystems, developedpartnerships andacohesive
regional brand that is complementary not competitive.

Regional development

The successofManchester andLiverpool, fueledby stronggovernment support, has
inspired Leedsand thebroaderWest Yorkshire region toexplore thecreationof aWest
YorkshireMusicBoardor a similar network, though this initiative is still in theplanning
stages.

Another exampleof collaborative regional development throughmusic in theUK is the
newly announcedMusicCitypartnershipbetween twocities in northern England.
Newcastle andGatesheadhavedeveloped thepartnership to join forceson increasing
investment inmusic in the region.Other expectedoutcomes includegaining theUNESCO
CityofMusic status, joiningan international networkof citieswhich already includes
Belfast,GlasgowandLiverpool, and improving talent retention, reducing theoutflowof
talent. The twocities alreadydevelopedpartnershipswithbrands likeEMINorth, part of
Universal, andWarner, toprovideopportunities suchas internships and recorddeals for
musicianswhowant to stay in the region. Additionally, theNewcastleArenahasbeen
chosenas thehost venue for theMOBOAwards in 2025and it is hoped this initiativewill
drawmoremusic events to thearea.30

Liverpool andLeeds’ partnershipwith thePRSFoundationMomentumAccelerator Fund
hasenabled the twocities “to support thedevelopmentofoutstandingartists andbands
whoarewriting their ownmusic, and future Industry Professionals, outside Londonandwho
faceadditional barriers in reachingacrucial career tippingpoint basedon their location”.31
This includes Leedsbasedband, English Teacher,whichwon theMercuryPrize in 2024
following support from the fund.

InCanada,WestAnthemwasestablished to stimulategrowth inAlberta’smusic industry,
withmusic recognisedas a keyeconomicdriver in theprovince.With the twomajor cities in
theprovince, EdmontonandCalgary,WestAnthemcommissioned thecreationof a joint
livemusic strategy, leveraging thepowerof a combinedeffort between thecities tobuild
business capacity, diversification andeconomicprofiles for the regionwithmusic at the
centre. The results havebeen increased investment formusic from theAlbertagovernment
($2million allocated in 2021 to supportCOVID-19 recovery), improved impact
measurementsofbothcities, an increase inprofessionalisationwithin themusic industry (in

31PRSFoundation, “PPLMomentumAccelerator”, accessedOctober 29, 2024
https://prsfoundation.com/funding-support/funding-music-creators/next-steps/ppl-momentum-music-fu
nd/ppl-momentum-accelerator-guidance/

30BBCNews, “‘MusicCity’ Ambition forNewcastle andGateshead”, accessedOctober 23, 2024
https://www.bbc.co.uk/news/articles/cevyvk2gzy3o
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Calgary therewasa24% increase in thenumberof industrymembers registeredwith the
SocietyofComposers, Authors andMusicPublishersofCanada -SOCAN), andmore live32

music activity (in bothcities, thereweremore festivals held in 2023 than inprevious years).
The intentionbehind the joint approach tomusic industrydevelopment is toposition the33

ProvinceofAlberta as aglobal leader inmusic.

As seen in theprevious section,GoldCoast’smusic ecosystemhasawider impacton the
state, supporting614 jobs andgenerating$83.82million inQueensland.Dedicated
regional development initiatives suchas those in theUKandCanadacreate anopportunity
to increase this impact,which notonly leads to further economicgrowth in the region, but
would further positionGoldCoast’s role in contributing to this.

Industry expertise, collaboration anddevelopment

Manchester’smainobjective formusic is aroundartist development, andwork ledby
Brighter Sound (thecity’s nominatedorganisation to lead thework aspart of theMusic
CitiesNetwork) includes a regional networkofpartner organisations collaborating to
support andamplifymusic in the region through theNorthernMusicNetwork . The
Network’s success andethos is tobenefit fromeachcity’s expertise, proximity and
collective vision for theirmusic scenes. Theypromoteeachother,workingas aconduit for
peoplewhowant toengagewith an areaof the regionor an aspectof themusic sceneby
recommendingorganisations fromother cities.

Cultural exchange is alsopart of themeaningfulworkbeingundertakenacrossmusic cities
within closeproximity toeachother all over theworld, benefiting from thatproximity for
influence, innovation, trenddevelopment, diversification andcomplementaryofferings.
Manchester’s influenceon the regionalmusic scenehasmotivatedneighbouringcities to
carveout and strengthen their owndistinctmusical identities, as seen in Leedswith the rise
of its vibrant jazz scene.Cultural exchange is also a keyaspectof theworkbetween
Calgary andEdmonton. In Spain, university students fromBerkleeValencia’s contemporary
musicprogrammeandMadrid’s EscuelaSuperior deMúsicaReinaSofía’s classical school
arebrought together onanannual basis for a concert series that celebratesdifferent
musical styles and thediversitywithinmusic andculture.34

34BerkleeValencia, “Collaborationwith EscuelaSuperior deMusicaReinaSofia”, accessedOctober 22, 2024,
https://valencia.berklee.edu/campus-initiatives/collaboration-with-escuela-superior-de-musica-reina-sofia

33WestAnthem, “Resonant Energies, AMusicCity Strategy for Edmonton”, accessedOctober 22, 2024,
https://www.westanthem.com/wp-content/uploads/2024/06/West-Anthem_Resonant-Energies_A-Music-
City-Strategy-for-Edmonton_FINAL-WEB.pdf

32WestAnthem, “Resonant Energies, AMusicCity Strategy forCalgary”, accessedOctober 22, 2024,
https://www.westanthem.com/wp-content/uploads/2024/06/West-Anthem_Resonant-Energies_A-Music-
City-Strategy-for-Calgary_FINAL-WEB.pdfpg. 7
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Furthermore, beingpositionednear toothermusic cities allows for increasedartist
collaboration andmobility in either location, includingnetworking, performanceand
recordingopportunities. TheaforementionedNorthernMusicNetwork hosts residencies in
variousmember cities, offering valuableopportunities for artists to network,work in new
places, andcreate artwork that fosters a lasting legacyandencouragesmeaningful
dialoguebetweenartists fromdifferent regions.

3.1 Scenario setting -why invest inmusic
As seen,GoldCoast’s creative andperformingarts activities, andmotionpicture and
sound recordingactivities havea strongpresence in thecity compared to thenational
average. Althoughemployment numbers show thatGoldCoast’smusic industry has a
slightly higher contribution to local employment than theStateofSouthAustralia with35

0.53%compared to0.50%,whencompared to someothermusic citiesof a similar size
around theworld, employment levels are lower (1.04% inMemphis, US, and0.86% in
Munich,Germany, for instance). This shows there is roomforgrowth, especiallywith the
objective tobecomea leadingmusic hubwithin the region and Australia.

Music, if adequately supportedandplanned for, has thepotential togenerate numerous
social, economic andcultural impacts in a city.Music fosters economicdevelopment and
creates jobs; attracts visitors, professionals and investments; retains talented, youngand
activepopulations; is a highly cost effective tool for urbandevelopment, regeneration and
placemaking; generates social value acrosseducation, health,wellbeing, inclusion, among
others; andhaspositive impactsonother sectors suchas recreation, sports, tourism,
technologyand theother creative industries. But in order formusic togenerate these
impacts andbeseenas theeconomicdriver that it is, strategicplanning, policy
development and investment are required to see theexisting and futuremusic industry
growanddevelop sustainably.

With intentional planningand focused investmenton themusic economy,GoldCoast has
thepotential to increase its existing impactboth locally and regionally,withdifferent
options for levels of investment leading to varyingoutcomes for thecity - as shown in the
followingexamples. For this reason, somecities are rethinkinganddeveloping theirmusic
policies and investing in their infrastructural landscape. In this sense, in thecaseofGold
Coast, strategically plannedexpansion is important tomeet thegrowingdemand inorder
to retain thosewhomoved to thecity following thepandemic, and to support investment,
new resident and visitor attraction. Asexplained in someexamplesbelow, toensure that

35 SouthernAustralia estimatebasedon results of the following report:
https://www.musicsa.com.au/economic-contribution-22-23/. Results for all other datapoints according to
economic impact assessmentsbySoundDiplomacy. It is important to note thatmethodological differences
might apply, due toe.g. thedifferent classificationsof the local economies in Australia compared to theUnited
StatesofAmerica.
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peopledon’t have to leave toexperience livemusic, somecities arebuilding the structure
to support sustainabledevelopment andmatch thegrowth takingplace in thecity around
them.

Cardiff,Wales -UK

Knownas the “Landof song”,music is amajor part ofWales’s cultural identity. In abid to
protect andacknowledge the valueofmusic in thecapital ofWales, theCityofCardiff
initiatedamusic strategy toexplore the impactof the local industry andunderstand the
opportunities for preservation, protection anddevelopmentof themusic ecosystem.

TheCity has continued to keepmusic aspart of strategicplanning,with theallocationof
availablebudgets towards themusic sector. This includes thecreationof apaidMusic
Officer role in theCouncil, newmusic funds (£10,000grants for grassrootsmusic venue
improvements), thedevelopmentof aMusicBoard, andabrandnewmajor international36

festival -CardiffMusicCity Festival - that tookplace inOctober 2024as a threeweek-long
eventbringing together emerging local talent andestablishedacts.

Additionally, a new 15,000-seat indoor arenahasbeenconfirmed forCardiff, aspart of a
£250millionproject located inCardiffBay’s AtlanticWharf. In addition to thearena, the
masterplan includes 1,000newhomes, cultural attractions, visitor experiences, and
mixed-use leisure andhospitality spaces.Theproject aims toenhanceCardiff’s
entertainment infrastructure andattractmore visitors, benefiting local hospitality and
increasing thecity’s potential to hostmajor events.

Thefirst flagshipCardiffMusicCity Festival hasbeenwell receivedandhadcoverage in
major newspapers in theUK. TheCity is continuing toexploreways to leverage this37

platformandexpandanddiversify its support of the localmusic industry.

Huntsville, Alabama-US

Huntsville, Alabama is a keyexampleof acity that has andcontinues tobenefit fromhigh
levels of investment and strategicplanningaround themusic economy. KnownasRocket
City, it haspreviously been solely associatedwithUSSpaceMissions and industry
connected toNASA.However, followingaMusicAudit in 2018, theCity has continued to

37 TheGuardian, “In 2017,Cardiff’sMusicSceneWasCollapsing.What’s theSecret of its AmazingRevival?”,
accessedOctober 22, 2024,
https://www.theguardian.com/music/2024/oct/01/cardiff-music-scene-revival-welsh

36CardiffMusicCity, “New ‘CardiffMusicCity’ Funding toSupportGrassrootsMusicVenues”, accessed
October 22, 2024,
https://cardiffmusiccity.wales/2024/09/24/new-cardiff-music-city-funding-to-support-grassroots-music-
venues/
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focus investment in themusic industrywhich has led toanewmusic venue, TheOrion,
whichwas listedas number 12onPollstar'sMid-Year Top50WorldwideAmphitheatres list,
a dedicatedMusicOfficer rolewithin government, hasbecome the largest city in38

Alabama (populationgrowth surpassedBirmingham in 2020andcontinues togrow), and
has seenemploymentboom in themusic andother industries.39

Talent andworkforce retention andattractionwere amajor part of theCity’s intentional
developmentof themusic industry. Investment included$40million tobuild TheOrion
amphitheatre, which haschanged the landscapeof livemusic in thecity. In its first two
yearsofoperation, the amphitheatre hosted238 local and regional artists, supporting local
talent development.40

Investment in time, resources andmoneycontinues inHuntsville,withmusic nowfirmlypart
of thedriving forcebehind innovation, policymaking, andbusiness and talent attraction
and retention.

4. RecommendedNext Steps

1. Explore Funding, Investment andDevelopment
Opportunities for the Local andState-wideMusic
Industry

Towork towards strengthening theQueenslandmusic industrywhilst positioningGold
Coast as amajor hub formusic, undertake research intoexisting funding streams, cultural
exchanges, joint initiatives andopportunities for investment andcollaboration. Explore
budgets that are available fromboth agovernment level and institutions formusic funding,
identifyinguniqueopportunities forGoldCoast,whilst alsoexamining thepotential for joint
initiativeswithother cities in the state. Basedonactivities happening inother cities
worldwide, potential areas andprojects tobe fundedcould include:

● Artist andprofessional support programmes
● Infrastructural development
● Networkdevelopment

40CityofHuntsville, “TheSoundofSuccess:Celebrating2Yearsof TheOrion inHuntsville”, accessedOctober
15, 2024,
https://www.huntsvilleal.gov/the-sound-of-success-celebrating-2-years-of-the-orion-in-huntsville/

39CommercialObserver, “WhenMusic is theEconomicDevelopment Engine”, accessedOctober 15, 2024,
https://commercialobserver.com/2024/06/esg-music-development-engine/

38 CityofHuntsville, “TheSoundofSuccess:Celebrating2Yearsof TheOrion inHuntsville”, accessedOctober
15, 2024,
https://www.huntsvilleal.gov/the-sound-of-success-celebrating-2-years-of-the-orion-in-huntsville/
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● Governmentpositions connected tomusicdevelopment
● Marketingand tourismcampaigns

Steps toundertake thiswork should include:

● Complete research intoexisting funding sources (grants, government funding,
statewide initiatives and funds, etc.) bothdirectly aimedat themusic industry and
those that canbeapplied to themusic industry (e.g. capital funds, private investors,
etc.).

● Undertakeconversationswith themusic industry to identify areas that require
support.

○ Create a list of needsof themusic industry (e.g. ageneral development fund
to support professional development, a touring fund for giggingmusicians,
etc.).

● Utillising all findings, create a list of funding resources and incentives andmake
themeasily accessibleonline, includingall opportunities, requirements, deadlines,
contact information, application formsandanyother relevant information.

2. Identify Policies and Incentives toProtect,
Preserve andGrow the LocalMusic Ecosystem

Review theexistingpolicy frameworks that impact themusic ecosystem, identify areas for
improvement, and setKPIs tomeasure and trackchanges/fluctuations, suchas:

● Numberof licences awarded tomusic-relatedorganisations andeventorganisers
● Feedbackand satisfaction ratings fromgrant and licence recipients regarding

efficiency andclarity of applicationprocesses

WithGoldCoast namedas theco-host for the2032OlympicGames, there is a unique
opportunity for the localmusic industry tobebolsteredby international platforms. TheCity
shouldexploreways inwhich the livemusic ecosystemcanbeprotectedandsupported in
advanceofmajor events anddevelopments, and futureproofed for after they’veended.
This could include replicating theStateofVictoria’s implementationof theAgentof
Changepolicy, applying for Purple Flagaccreditation asSydneyhasbeen thefirst topilot41

41 TheAgentofChangeeither requires thebuilding that arrives the latest (be it amusic venueor a residential
development) to soundproof adequately to avoid nuisances andcomplaints and/or to inform thenew
residents that they aremovingnext to amusic venueorwithin anentertainment areawhichpermeates higher
sound levels.https://www.musicvictoria.com.au/resource/how-to-agent-of-change/
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this in Australia, andexploring research anddevelopment tax credits to attractmusic and42

creativeentrepreneurswhichcouldbeused to increase turnover inmusic-related
businesses (see sectionon Turnover SizeRanges).

Steps toundertake thiswork should include:

● Collate all regulations, licenses, policies related tomusic to identify those that are
notmusic-friendly andassess their efficacy in supportingmusic activity.

● Undertake sector engagement to identifywhat challenges andbarriers they
encounter.

● Identifywhichprocesses required toconductmusic activity (permit requests, etc.)
are not user-friendly or aregeneratingextrawork andburdens to the sector.

● Proposeways inwhich theabovementioned regulations and licenses and their
correspondingprocessescanbechanged toprotect and support the sector better
and topromotemoremusic activity in thecity.

● Researchbestpractices inother locations tobenchmarkGoldCoast against and
understandgaps in local frameworks

● Identify areasof improvement andorganisemeetingswith responsible entities and
decisionmakers toevaluate how tomakechanges locally andadvocate for
implementationofmissingpolicies (e.g. AgentofChange).

3.ExamineandExpandOpportunities for LiveMusic
ExperienceandPerformance

Map the location, characteristics, programming, and specificationsof existing livemusic
venues,making themavailablepublicly formusic industrymembers andaudiences to
explore (local, national and international-basedmembers/audiences). At the same time,
assesswhether there are ampleopportunities for livemusicperformance inGoldCoast,
andexploreways inwhichexisting venuescanbe supportedor incentivised to increase
programming, updateequipment and infrastructure, or expandaudiencedevelopment
initiatives.

Steps toundertake thiswork should include:

42Purple Flag is an international night timeeconomyaccreditationprogramme that aims to reward thosewho
achieve this in their destinations after dark
https://www.nsw.gov.au/business-and-economy/24-hour-economy/purple-flag#:~:text=When%20you%2
0see%20the%20Purple,Government's%2024%2DHour%20Economy%20Strategy.
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● Utilise themappingdatabasecreated inpartnershipwithSoundDiplomacy to
understand the livemusic landscape.

● Plot the assets identifiedonanonlinemap, creatinganassessmentofgapsand
opportunitiesbasedonfindings.

● Undertake stakeholder engagementwith thoseworking in the livemusic and
entertainment sector to understandchallenges they face in termsofquality of
infrastructure andequipment, andwhere further support is required.

● Build a list of assets formeanwhile use in underutilised spaces andpublic spaces,
that canbe sharedwith industrymembers, alongsidepermanent spaces for live
music. Basic information for each site should include:

○ Location
○ Size
○ Basic layoutplans
○ Services available togetherwithphotographs for each site
○ Define landlord responsibilities (e.g. leaseperiod, useof electrical grid/water

system/internet, rent, etc.), tenant responsibilities and leasingconditions
(e.g. prioritisingevents,meeting spaces, artist studios, galleries, rehearsal or
performance spaces, independent retailers, etc.)

4. UndertakeaMarket Assessment for theNewArena
Amarket assessment shouldbeconducted todetermine the feasibility and supply and
demandof a newarena. Tasks tocompletewithin amarket assessment include:

● Measure andassess venues inGoldCoast andwithin adetermined range
● Analyse keymarkets and stakeholders
● Competitive analysis benchmarking (toposition thearenaagainst)
● Local and regional demandanalysis andconsumptionpatterns

Theaimof thiswill be todetermine viability, understand tour routes, definepotential
capacity and scale, andassess competition andkeymarkets.

Steps toundertake thiswork should include:

● Workwith stakeholders, partners and involvedentities todetermine theoverall
vision, goals andobjectives for the arena.

● Identify anexpert consultant/consultancy toundertakeanassessment.
● Setout thegoals andobjectives for amarket assessment.
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● Collate relevant information aheadof theproject for theconsultant andcoordinate
with involvedparties todetermine the scopeofwork, includingwhichcities to
benchmark against, the radius for existing venues assessment andpresentationof
the vision for the arena.

5.Undertakean Impact Forecast Study for theArena
andSurroundingArea

Toplan thedirectiongoing forward, and further understand thepotential for the arena,
commission andundertakeaneconomic forecast using theplannedcapacity (or scenario
settingwith various capacity options) todetermine thepotential impact that a newarena
withmusic at thecorewill haveon the local and regional economy. Estimates and forecasts
canalsobedetermined forworkforcedevelopment, talent attraction, visitor numbers, and
anyothermetrics asdeterminedwithin the vision andgoals for the newarena.

Thearena shouldbedevelopedaspart of awider entertainmentdistrict, so the identified
sites for development should alsobeassessed, lookingat economic impact forecasts to
determine thebest location, examiningnearby hotel occupancyandbusinesses,
construction, etc. This canalso support requests for fundingand investment.

In addition to theeconomic aspects, there is anopportunity tocreate a social value impact
framework toestimate the impactof a newarena inGoldCoast on talent generation, social
inclusion, population retention andgrowth, andanyother key topics connected to social
value and theCity’s agenda linked to this.

Steps toundertake thiswork should include:

● Utilise theabovementionedvision andbusinessplan for the arena to setout
strategic intentions for the surroundingarea and identify citywidegoals for
economicdevelopment and social valuegrowth toensure alignmentwith thearena.

● Identify anexpert consultant/consultancy toundertakeeconomic and social value
forecasts against thedefinedstrategicgoals

● Collate relevant information aheadof theproject for theconsultant andcoordinate
with involvedparties todetermine the scopeofwork, including siteboundaries,
identificationof existingbusinesses in thearea (e.g. accommodation, retail, etc.).
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Appendices

Appendix A.Methodology
Theeconomic impact analysis is basedonofficial secondary sources and statistics,
complementedbyprimary researchconductedbySoundDiplomacy. It provides a reliable
measureof theeconomic importanceof themusic ecosystem inGoldCoastCity on three
scales: direct, indirect, and induced impact.

The results in this report correspondwithdata from2022/23.

Methodology Insights43

Methodology: Theeconomic impact calculation is basedon the Input-OutputModel (I-O),which
explains howproduction is determinedby the total amountofproducts and services consumers
buy. Themodel showswhich sectors needsupplies fromother industries togenerate achain
reactionor amultiplier throughout theeconomy. Thus, intersectoral impacts areestimated, as are
how respective sales andpurchases aredistributed througheconomic activity. For thedirect
impact, dataon theworkforce, numberof assets, andaverageoutputperworker are used for
calculationsonoutput,GrossValueAdded (GVA), andnumberofworkers.

Sources anddata:
● AustralianBureauofStatistics

○ Businessesbymain stateby industry classbyannualisedemployment size ranges
○ Businessesbymain stateby industry classby turnover size ranges
○ Businessesby industrydivisionby statistical area level 2by annualised

employment size ranges
○ Businessesby industrydivisionby statistical area level 2by turnover size ranges
○ CensusofPopulation andHousing2021 -GoldCoast Industry of employmentby

sex
○ CensusofPopulation andHousing2021 -GoldCoast Industry of employmentby

hoursworked
○ CensusofPopulation andHousing2021 -GoldCoast Industry of employmentby

indigenous status
○ CensusofPopulation andHousing2021 -GoldCoast Industry of employmentby

age by sex
○ CensusofPopulation andHousing2021 -GoldCoast Industry of employmentby

occupation
● economy.id

○ Full-timeequivalent employmentby industry sector
○ Employment (total) by industry
○ Value addedby industry sector

43SeeAppendix A for thedetailedmethodology.
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○ Productivity perworker (annual) by industry
○ Outputby industry sector
○ Local salesby industry sector
○ Employment capacityby industry
○ Total exportsby industry sector

● SoundDiplomacy/City ofGoldCoast:
○ Music ecosystemassetmapping
○ GoldCoastCity Economic ImpactModel

Classifications

Todefineand frame thecreativeecosystem in accordancewith availableofficial data,
SoundDiplomacyuses theAustralian andNewZealandStandard Industrial Classification
(ANZSIC) 2006,which is the standardusedby statistical agencies for use in the
compilation andanalysis of industry statistics in Australia andNewZealand. Sound
Diplomacyuses this data tocalculate the valueof theeconomic activity inGoldCoastCity
that canbeattributed to themusic ecosystem. Formore information, please seeAppendix
C.

Geographical Scope

This assessment’s geographical scope isGoldCoastCity.
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AppendixB: Economic ImpactModel
For thepurposesof theeconomic impact calculation, SoundDiplomacyhas used the
economic impactmodel byNIEIR. Pleasefindadetaileddescriptionbelow:

“Economic impactmodelling is basedon Input-Output tables, a componentof theNIEIR
microsimulationmodel derived from local differencesbetween industries andCensus
journey toworkdata in the local economy. An input-outputmatrix describes how the
different industries in aneconomy interrelate, andhowsupply chainsoperate in the local
area. Themicrosimulationeconomicmodelling reproduces theNational Accountsdata for
local areas.Data sources in themodel include:

● Census Journey toWorkdata
● ABSLabour ForceSurvey
● Centrelink employment estimates
● ABSbuildingapprovals – commercial floorspaceestimates.
● Dun&BradstreetBusinessStartups
● Australian TaxationOfficeworker incomedata
● Microsimulationof known largeemployers.

Themodellingproduces a factor [calledamultiplier], which shows theflow-oneffectsof
economicproductivity in an industry sector, toother sectors and the total economy. The
impactof local productiononareasoutside the local area is alsomodelled, basedon
Journey toWork information from theCensus, updated for knownmore recent
employmentprojects.

Pleasenote that these results are theoretical only, and ismeant togive abroad indication
of the typeofflow-oneffectswhichmayapply in theeconomy if certain industries are
expandedor reduced.Where an industry currently has a very small numberof jobsor
output in the local economy, the results from thismodel shouldbe treatedwith caution, as
very little data is available.Where there is currently noemploymentor output in aparticular
industry, a result cannotbecalculated .44

While themodelwill accept any input, nochecking is done to seehow reasonable this input
assumption is. It is also really intendedonly tomodel relativelyminor changes in jobs and
sizeof industries in the short term (less than 10%of total economy).Whereeconomic
impactsoccur between industries it should notbeassumed that any impact is immediate
as itwill take some time for the impact tobe integrated into theexistingeconomy.”45

45 .idcommunity, “GoldCoastCity. Indicators” accessedSeptember 19, 2024,
https://economy.id.com.au/gold-coast/topic-notes#Economic-impact-model

44 The industries under consideration for this economic impact report are not subject to lowor zero
employment, therefore theNIEIRmodel is suitedwell for this economic impact analysis.
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AppendixC: Australian andNewZealandStandard
Industrial Classification (ANZSIC) Activities for the
Music Ecosystem
The research analyseda list of ANZSICcodes related to themusic ecosystem,whichcanbe
found in the tablebelow. It is important to note that someactivitieson the listwere not
exclusively related to themusic sector andhad tobeadjusted.

Information fromvarious sourceswascollectedandcross-checked toensure that the
impactmeasured resulted fromactivities related to themusic ecosystem, including the
mappingdatabaseprovidedbyGoldCoastCity.

Music EcosystemANZSICCodes46

Sector Music EconomySector ValueChain Link

ANZSIC
codes

5521 MusicPublishing Production

5522 Music andOther SoundRecording
Activities

Production

5810 RadioBroadcasting Distribution

8212 Arts Education Transversal

9001 PerformingArtsOperation Exhibition

9002 CreativeArtists,Musicians,Writers and
Performers

Creation

9003 PerformingArts VenueOperation Exhibition

46AustralianBureauofStatistics,Online at,
https://www.abs.gov.au/statistics/classifications/australian-and-new-zealand-standard-industrial-classifica
tion-anzsic/2006-revision-2-0, accessed27-08-2024.
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AppendixD: LocationQuotients
LocationQuotients (LQs) are commonly used in economic impact studies, regional
economicplanning, andpolicy analysis. Theyprovide insights into a region's economic
strengths,weaknesses, andpotential growthor investment areasbyassessing the
concentrationof a specific industry in a regioncompared to theconcentration in a larger
reference region (here nationally). LQscanhelp to identify industriesor sectors that are
important to aparticular area. They helpour understandingof theeconomic structure and
specialisationof a region.

The LQcompares the shareof an industry (in this report) in termsof employment in a
specific region to the shareof the same industry in thenation. The resulting value indicates
whether theoccupation in an industry is overrepresented (LQ> 1), underrepresented (LQ<
1), or proportionally represented (LQ= 1) in the areabeinganalysed.

● LQ> 1: Indicates that the industry ismoreconcentrated in the regioncompared to
the reference region. This suggests a specialisation in that industrywithin the area.

● LQ< 1:Suggests that the industry is less concentrated in the regioncompared to
the reference region. This implies a relative lackof specialisation in that industry.

● LQ= 1: Implies that the industry's concentration is the same in the region as in the
reference region. There is no significant specialisationordeviation from the
average.

The formula for calculating the LocationQuotient is (exampleANZSICcode9002-
CreativeArtists,Musicians,Writers andPerformers):

𝐿𝑄
𝐸𝑀𝑃

 =  
𝐿𝑜𝑐𝑎𝑙 𝑁𝑢𝑚𝑏𝑒𝑟 𝑜𝑓 𝐸𝑚𝑝𝑙𝑜𝑦𝑒𝑒𝑠 𝑖𝑛 𝐴𝑁𝑍𝑆𝐼𝐶 𝐶𝑜𝑑𝑒 9002

𝐿𝑜𝑐𝑎𝑙 𝑁𝑢𝑚𝑏𝑒𝑟 𝑜𝑓 𝐸𝑚𝑝𝑙𝑜𝑦𝑒𝑒𝑠 𝑖𝑛 𝐴𝑙𝑙 𝐼𝑛𝑑𝑢𝑠𝑡𝑟𝑖𝑒𝑠
𝑁𝑎𝑡𝑖𝑜𝑛𝑎𝑙 𝑁𝑢𝑚𝑏𝑒𝑟 𝑜𝑓 𝐸𝑚𝑝𝑙𝑜𝑦𝑒𝑒𝑠 𝑖𝑛 𝐴𝑁𝑍𝑆𝐼𝐶 𝐶𝑜𝑑𝑒 9002

𝑁𝑎𝑡𝑖𝑜𝑛𝑎𝑙 𝑁𝑢𝑚𝑏𝑒𝑟 𝑜𝑓 𝐸𝑚𝑝𝑙𝑜𝑦𝑒𝑒𝑠 𝑖𝑛 𝐴𝑙𝑙 𝐼𝑛𝑑𝑢𝑠𝑡𝑟𝑖𝑒𝑠

Appendix E: Proportionof theMusic Ecosystem to the
Total EconomybyANZSICdivision

Industry
TotalGoldCoastValue

Added in $m
Music EcosystemValue

Added in $m
Music Ecosystem

Proportion
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InformationMedia and
Telecommunications 825.9 72.0 8.71%

Education and Training 2,449.2 0.4 0.02%

Arts andRecreation
Services 792.9 102.7 12.95%

All other Industries 33,093.2 0.0 0%

Total Industries 37,161.2 175.1 0.47%

Appendix F: Breakdownof theMusic Ecosystemby
2-digit ANZSICdivision

Industry
ProportionofMusic

Ecosystem
GrossValueAdded in

$m Employment

Music Ecosystem 100% 175.1 1,770

InformationMedia and
Telecommunications 41.1% 72.0 504

MotionPicture andSound
RecordingActivities 6.6% 11.5 154

Broadcasting (except
Internet) 34.5% 60.5 350

Education and Training 0.2% 0.4 11

Adult, Community and
Other Education 0.2% 0.4 11

Arts andRecreation
Services 58.7% 102.7 1,256

Creative andPerforming
Arts Activities 58.7% 102.7 1,256

*Numbersmaynot addupdue to rounding
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